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A: If you are in the market to buy a
home, holiday weekends are the
perfect time to be out looking.

Real estate agents promote their
listings know matter what! Rain or
shine! Holiday, no holiday.

This Memorial Day Weekend, for
example, you might even find
agents doing open houses on Mon-
day to catch house hunters who
might otherwise be working.
• New Year’s, calendars.
• Lunar New Year, red envelopes.
• Valentine’s Day, chocolate hearts.
• St. Patrick’s Day, green beads.
• Cinco de Mayo, there might be
taco trucks or chips and dip.
• Easter weekend, we see choco-
late eggs and baskets.
• Mother’s Day, we often give out
flowers.
• Father’s Day, might give an up-
and-coming football or baseball
schedule.
• Fourth of July, small American
flags and hot dogs.
• Labor Day, back to school sup-
plies.
• Halloween, small pumpkins and
candy, of course.
• Thanksgiving, pieces of pumpkin
pie and hot apple cider.
• Christmas, ornaments.

Did I miss any of the traditional
holiday weekends? Don’t miss out
and think we take holidays off.

We’re working on promoting
ourselves and the homes we hope
you’ll like!

Karin Cunningham, Intero Real Estate,
650-438-3504,

kcunningham@intero.com.

A: Most agents will tell sellers to skip
listing properties on holiday week-
ends, assuming everyone is out of
town or busy with barbecues. Holi-
day weekends keep casual browsers
and nosy neighbors away, but attract
serious, highly motivated buyers.

Long weekends offer rare, unin-
terrupted time to house hunt without
rushing after work. Memorial Day
weekend is prime time for relocation
buyers desperately trying to close
before the school year starts.

Launching a new listing during
holiday weekends means there are
fewer listings competing with your
property. There may be fewer open
house attendees, but the people
walking through the door are serious
buyers, armed with pre-approvals
and ready to write an offer.

Janice Lee, Coldwell Banker,
415-832-9151, janice.lee@cbnorcal.com.
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The average long-term
U.S. mortgage rate
climbed this week to its
highest level in nearly nine
months, driving up bor-
rowing costs for home-
buyers during what’s tradi-
tionally the housing mar-
ket’s busiest time of the
year.

The benchmark 30-year
fixed rate mortgage rate
rose to 6.51% from 6.36%
last week, mortgage buyer
Freddie Mac said Thurs-
day. Despite the sharp
increase, the average rate
remains below 6.86%,
where it was a year ago.

Rates have been mostly
trending higher since the
war with Iran began. The
closure of the Strait of
Hormuz has roiled energy
markets, sending crude oil
prices sharply higher — a
key driver of inflation. 

Mortgage rates are
influenced by several fac-
tors, from the Federal

Reserve’s interest rate
policy decisions to bond
market investors’ expecta-
tions for the economy and
inflation. They generally
follow the trajectory of the
10-year Treasury yield,
which lenders use as a
guide to pricing home
loans.

Expectations of higher
oil prices and worries
about big and growing
debts for the U.S. govern-
ment and others have
pushed up long-term bond
yields, causing mortgage
rates to head higher.

The yield on the U.S.
10-year Treasury note,
which was at 4.6% in mid-
day trading Thursday on
the bond market. A week
ago, it was at 4.47%. It was
at just 3.97% in late Febru-
ary, before the war broke
out.

Meanwhile, borrowing
costs on 15-year fixed-rate
mortgages, popular with
homeowners refinancing
their home loans, also rose
this week. 

Average long-term
U.S. mortgage rate
climbs to 6.51%
By Alex Veiga
AP BUSINE SS WRITER

A: Holiday weekends can result in
less traffic than during a non-holiday
weekend. 

That said, I have found that some
holiday weekends are better than
others.

Presidents Day Weekend: In
mid-February. Buyers start focusing
seriously after the holidays. Spring
inventory is hitting the market. The
three-day weekend can give home
buyers extra time to tour homes.

Memorial Day Weekend: Actu-
ally, this weekend. Families that are
trying to make the move before the
next school year. The weather is
typically very nice for showings.
Some buyers may stay local rather
than traveling all weekend.

Labor Day Weekend: The first
weekend in September. Many buyers
return from summer vacations ready
to buy. There can be renewed urgen-
cy with buyers before the inventory
of homes available for sale decreases
during the holidays.

I may add there are a few holiday
weekends to avoid as travel and
family gatherings dominate these
weekends … Thanksgiving, Christ-
mas and New Year’s. And oh yes, the
Super Bowl.

Of course, it’s not just the holiday
itself. Market conditions play a big
part — buyer demand, inventory
levels, property location and com-
petitive pricing for the home.

Jeff LaMont, Coldwell Banker Realty,
650-740-8808, jeff@jefflamont.com.

SOUND OFF

What holiday weekends are the
best for open houses and why?


